i“i FACULTATE
DE
UNIVERSITATEA ___.‘_\\ ,/,,L_~ STIINTE

TEHNICA
DIN CLUJ-NAPOCA JEPARTAMENT S.EF BAIA MARE

Economie-lnevaie-Comunicare-Universiiar

10™ INTERNATIONAL SYMPOSIUM WORKSHOP
NANO - A FUTURE VISION

Eeonomy-Rnevaion-Communicaion-Unhersiy
YEAR 8 NUMBER 12 JUNE 2017



MINISTERY OF NATIONAL EDUCATION
ROMANIA

TECHNICAL UNIVERSITY OF CLUJ NAPOCA
NORTHERN UNIVERSITY CENTER OF BAIA MARE
FACULTY OF SCIENCES, DEPARTMENT OF ECONOMICS
ROMANIA

Gratiela Dana BOCA
ECONOMY -INNOVATION-COMMUNICATION-UNIVERSITIES
E.I.C.U. Baia Mare

Graphic and Web page EICU - http://eicu.ubm.ro
Claudiu FARCAS
Technical University of Cluj Napoca,
Northern University Center of Baia Mare



ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

HONOR COMMITTEE

Eugen PAY, PhD.h.c. North University Baia Mare, Romanian National
Academy

Peter DIETZ, PhD.h.c. Technical University Clausthal, German National
Academy

Abdulkadir VAROGLU, Baskent University, Turkey

Burhanettin UYSAL, Karabuk University, Turkey

Costel NISTOR, "Dunarea de Jos” University Galati, Romania

Dilek VOLKAN, MKV Consulting, Ankara, Turkey

Elmo de ANGELIS, University, Italy

Emine KILAVUZ, Bozok Univeristy, Turkey

Erinc BOGE, Baskent University, Turkey

Gyorgy KOCZISZKY, Miskolc University, Hungary

Grazina STARTIENE, Kaunas University of Technology, Lithuania
Helena CZAKOWSKA, Kujawy and Pomorze University in Bydgoszcz,
Poland

Ilyas CAPOGLU, Erzinkan University, Turkey

Inci VARINLI, Bozok University, Turkey

Mihaly DOBROKA, Miskolc University, Hungary

Mustafa KARA, Abant Izzet Baysal University, Turkey

Mustafa KOYUNCU, Canakkale Mart University, Tourism Faculty, Turkey
Mustafa SOLAK, Afyon Kocatepe University, Turkey

Mustafa GULER, Afyon Kocatepe University, Turkey

Mehmet Emin INAL , Alanya Business Faculty, Turkey

Sait ASGIN, Karabuk University, Turkey

Vesna DZIMBEG-MALCIC, University of Zagreb, Croatia

Vladimir MUKA, “Aleksander Moisiu” University, FASTIP, Albania
Ufuk DURNA, Akdeniz University, Alanya Business Faculty, Turkey



ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES
E.I.C.U.

SCIENTIFIC COMMITTEE

Ada ALIAJ, “Aleksander Moisiu” University, Albania

Ahmet AKTURK, Alanya Business Faculty, Turkey

Anna BAGINSKA, The State Higher School of Computer Science and
Business Administration in Lomza, Poland

Anna GRABSKA, The State Higher School of Computer Science and
Business Administration in Lomza, Poland

Arzdar KIRACI, Baskent University, Turkey

Arzu YAKAR, Afyon Kocatepe University, Turkey

Arzum ISITAN, Pamukkale University, Turkey

Ayhan EROL, Afyon Kocatepe University, Turkey

Azeta TARTARAJ, © Aleksander Moisiu” University, Albania
Besmira LACKU, FASTIP, Albania

Blerim KOLA, “Aleksander Moisiu” University, Albania
Domenico CONSOLI, “Carlo Bo” University, Urbino, Italy

Dorian KRISTIQI, “Aleksander Mosiu” University, FASTIP Faculty, Albania
Elma MEMA, “Aleksander Moisiu” University, Albania

Erjon DUKA, FASTIP, “Aleksander Moisiu” University, Albania
Ermira KOLA, “Aleksander Moisiu” University, Albania

Ersida TELITI, “Aleksander Moisiu” University, Albania

Ervin MYFTARAJ “Aleksander Moisiu” University, Albania

Ezgi GUREL, Afyon Kocatepe University, Turkey

Fadime OKAY, Afyon Kocatepe University, Turkey

Gokhan DEMIRTAS, Afyon Kocatepe University, Turkey

Gratiela Dana BOCA, North Center University Baia Mare, Romania
Gunnur PESMEN, Afyon Kocatepe University, Turkey

Gyula VARGA, Miskolc University, Hungary

Hamza ERDOGDU, Afyon Kocatepe University, Turkey


https://www.facebook.com/arzum.ulukoy?fref=pb&hc_location=friends_tab

Hasan GOKKAYA, Karabuk University, Turkey

Ibrahim, G. YUMUSAK, Istanbul University, Turkey

Igor TARANOV, Kujawy and Pomorze University in Bydgoszcz, Poland
Ihsan Cemil DEMIR, Afyon Kocatepe University, Turkey

Ioannis VLAHOS, TEI of Crete, Greece

Judit RONCZ, Miskolc University, Hungary

Juliana GODENI, “Aleksander Moisiu” University, Albania

Kerim OZKAN, Afyon Kocatepe University Turkey

Lindita MUKAJ, “Aleksander Moisiu” University, FASTIP Faculty, Albania
Mahmut MASCA, Afyon Kocatepe University, Turkey

Malgorzata URBANIK, Tischner European University, Poland,
Mariann SOMOSI, Miskolc University, Hungary

Marsela KAJANA, “Aleksander Moisiu” University, FASTIP, Albania
Marsida VISHKURTI, “Aleksander Moisiu” University, FASTIP, Albania
Mehmet FINDIK, Afyon Kocatepe University, Turkey

Meltem BALABAN, Pamukkale University, Turkey

Mentor ISUFAJ, “Aleksander Moisiu” University, FASTIP, Albania
Mustafa BOYUKATA, Bozok University Turkey

Nicoleta MISU BARBUTA , Universitatea “Dunirea de Jos” Galati,
Romania

Nilda HOCAOGLU, Afyon Kocatepe University, Turkey

Nilufer VARAN, Pamukkale University, Turkey

Omer AVCI, Afyon Kocatepe University, Turkey

Omer SOYKASAP, Afyon Kocatepe University, Turkey

Orhan CINAR, Erzinkan University, Turkey

Oya ONALAN, Karabuk University, Turkey

Razvan STEFANESCU, Universitatea “Dundrea de Jos” Galati, Romania
Sanem Yamak ATES, Karabuk University, Turkey

Selin SEVER, Afyon Kocatepe University, Turkey

Sinan SARACLI, Afyon Kocatepe University, Turkey

Srevet MUTLU, Baskent University, Turkey

Ursula WEIGMANN, SRH University of Heidelberg, Germany
Valeria BONDAREVA, Samara State Academy of Social Sciences and

Humanities, Russia


https://www.facebook.com/nilufer.varan

Vasile MAZILESCU, Universitatea “Dunarea de Jos” Galati, Romania
Vilmante KUMPIKAITE , Technical Kaunas University, Lithuania
Vladimir GAZDA, Technical University Kosice, Slovakia

Zeha YAKAR, Pamukkale University, Turkey



ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES

E.I.C.U.

10 ™ INTERNATIONAL SYMPOSIUM WORKSHOP

NANO - A FUTURE VISION

1 BIRTOC Daniela Elena Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
2 CIOZA Adela Centrul Universitar Nord din Baia Mare, Romania
3 MOCIRAN Stefan Tiberiu Colegiul Tehnic © George Baritiu” Baia Mare, Romania
” Aleksander Moisiu” University Durres
4 ZHUKA KURTI Kamela FASTIP Durres, Albania
GULIN Denisa
5 PUYA KADAR Emese Centrul Universitar Nord din Baia Mare, Romaénia
COSTE Diana
”Aleksander Moisiu” University Durres
6 DAUTAJ Lusenda FASTIP Durres, Albania
v FAT Paul Centrul Universitar Nord din Baia Mare, Romania
”Aleksander Moisiu” University Durres
8 DODA Glen FASTIP Durres, Albania
“ George Baritiu © Technical College Baia Mare,
9 PIRLOG Paunita Romania
10 | HYSA Tina ”Aleksander Moisiu” University Durres
PANO Teodor FASTIP Durres
SEITAJ Xhulio Albania
DERVISHA Klaudia
Universitatea Tehnica din Cluj-Napoca,
11| HORDOBAN Maricica Centrul Universitar Nord din Baia Mare, Romania
12 | BABICI VASCUL Gabriela Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
13 | FILIP Crina Colegiul National “Gheorghe Sincai “ Baia Mare,

Romaéania




14 | GIURGIU Gabriela Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
15 | GROSAN Denisa Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
16 | LUPSA Carmen
Centrul Universitar Nord din Baia Mare, Romania
17 | POTRA POP Oana Centrul Universitar Nord din Baia Mare, Romania
18 | TONTEA Helga Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
ALMASI Amalia
19 MERCAS Gh. Alexandru Universitatea Tehnica din Cluj-Napoca,
PUICAR Bogdan-Daniel Centrul Universitar Nord din Baia Mare, Romania
TELEPTEAN Ionut
20 SABAU Iudita Universitatea Tehnica din Cluj-Napoca,
Centrul Universitar Nord din Baia Mare, Romania
BABICIU Ioana Larisa
57 | CIURTE Alin Geanin Universitatea Tehnica din Cluj-Napoca
HORINCAR Diana Maria Centrul Universitar Nord din Baia Mare, Romania
Universitatea Tehnica din Cluj-Napoca,
5o | STEFLEA Adrian Centrul Universitar Nord din Baia Mare, Romania
o3 MURESAN Andrei Universitatea Tehnica din Cluj-Napoca,
MURESAN (TITA) Diana Centrul Universitar Nord din Baia Mare, Romania
NECHITA (POP) Cristina




ECONOMY- INNOVATION- COMMUNICATION- UNIVERSITIES

E.I.C.U.

10 ™ INTERNATIONAL SYMPOSIUM WORKSHOP

NANO - A FUTURE VISION

1 BIRTOC Daniela Elena The concept of emotional intelligence management of
organizations
2 CIOZA Adela Analiza calitatii canalelor de distributie
3 MOCIRAN Stefan Tiberiu Motivarea studiului stiintific, fundamentul pentru
pregétirea viitorilor specialisti
4 ZHUKA KURTI Kamela ”OLJVA” - New Product Development
GULIN Denisa
5 PUYA KADAR Emese SMART NANO packaging
COSTE Diana
6 DAUTAJ Lusenda Bio —technology . Green products “Farma Lu”
7 FAT Paul Nano- Enterprise - A future vision
8 DODA Glen SMART Entrepreneur
9 PIRLOG Paunita Nanotechnology for Future
HYSA Tina
10 | PANO Teodor Sustainable tourism vs Resposeble tourism
SEITAJ Xhulio
DERVISHA Klaudia
11 | HORDOBAN Maricica NANO technology and Quality Standardization
12 | BABICI VASCUL Gabriela Generatia ECO-Energia solara
13 | FILIP Crina Comunitatea Apple in Romania




14 | GIURGIU Gabriela Analiza serviciillor bancare
15 | GROSAN Denisa Comportamentul consumatorului la VIVO! Baia Mare
LUPSA Carmen Implementarea metodei KANBAN
16
17 | POTRA POP Oana Analiza ciclului de viata al produsului — element esential
al politicii de produs a firmei
18 | TONTEA Helga Spirala calitatii pentru produse
ALMASI Amalia
19 | MERCAS Gh. Alexandru Quality Analysis of banking services
PUICAR Bogdan-Daniel
TELEPTEAN Ionut
20 | SABAU Iudita Identificarea gradului de satisfactie al clientilor in
domeniul turismului
21 | BABICIU loana Larisa
CIURTE Alin Geanin Timpul liber
HORINCAR Diana Maria
Perceptia cetatenilor fati de activitatea Politiei
22 | STEFLEA Adrian Romane
23 | MURESAN Andrei Analiza datelor privind calitatea serviciilor medicale
MURESAN (TITA) Diana
NECHITA (POP) Cristina

10




THE CONCEPT OF EMOTIONAL INTELLIGENCE
MANAGEMENT OF ORGANIZATIONS

BIRTOC Daniela Elena

Technical University of Cluj-Napoca
Northern University Center of Baia Mare
Faculty of Sciences
Romania

Abstract: Can teach personal skills? Can teach emotional skills? Certainly
managers, team members, team leaders can learn how to better understand
themselves and those around them and how to identify emotions. They can
learn how to use their emotions and not be led by emotions. Successful
leaders have more wit than analytical. They have what is called emotional
intelligence (EI).Emotional intelligence is the ability to encourage people to
make them work together and motivate them to do their best to achieve a
particular purpose. Therefore several studies have classified emotional
intelligence as the most important basic skill that determines the success of a
company. Emotional intelligence is a different kind of cleverness. It is the
power to act under pressure, confidence to build fruitful, the courage to make
decisions and vision to create the future. Emotional intelligence is about
leadership and creativity and is a skill that can be learned. This work want
to bring added value to the information so far known effort consisting largely
combination and arrangement in a more comprehensive form and explained
the views and research of renowned experts in the field.

Keywords: leadership, management, educatiom, training

Reference
Birzea, C. — Arta si stiinta educatiet, Editura Tehnica, Bucuresti, 1994;
Cristea, S — Managementul organizatiei scolare, Editura Didactica si

Pedagogica, Bucuresti, 1996;
Cucos, C. — Pedagogie, Editura Polirom, Iasi, 1999;

Stanciu, M. — Reforma continuturilor invatamantului romanesc, Editura
Polirom, Iasi, 1999;
Stan, C. — Educatia. Sistemul stiintelor despre educatie, Editura Presa

Universitara clujeana, Cluj — Napoca, 2001;

Joita, E. — Management educational, Editura Polirom, Iasi, 2000;
Mihuleac, E. — Bazele managementului, Editura Tempus, Bucuresti, 1994;
www.21stcenturyskills.org
https://www.scribd.com/doc/95909119/Leadership-Si-Management-
Educational
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ANALIZA CALITATII CANALELOR DE DISTRIBUTIE
CIOZA Adela

Universitatea Tehnica din Cluj-Napoca
Centrul Universitar Nord din Baia Mare
Facultatea de Stiinte
Romania

Abstract: Dupa o perioada de turbulente in cadrul companiei, timp in care
au raportat vanzari in scadere, au trecut pe pierderi, s-a inchis un magazin
Metro Punct si sute de unitati La Doi Pasi. De aceea Metro Cash & Carry
Romania se reinventeaza prin remodelarea unitdtilor cash&carry si se
implementeaza un nou concept de magazin de proximitate.Metro
Cash&Carry Romania, primul retailer modern care a intrat in Romania, in
urmad cu 19 ani, incearcd sda isi revind financiar dintr-o perioada tulbure prin
remodelarea unor magazine astfel incat sd fie adaptate la nevoile actuale ale
consumatorilor. Schimbarile vizeaza atat unitatile Metro Cash & Carry cat si
magazinele de proximitate La Doi Pasi, pe care retailer-ul le opereaza intr-un
sistem de franciza.Metro Cash&Carry Romdania a investit foarte mult in
ultimii aproximativ 20 de ani, continuiand sa se dezvolte, dar vor investi atat
cat este nevoie pentru a fi adaptati la piata actuald si la cerintele
consumatorilor. Este timpul pentru excelenta in business, pentru inovatie st
pionierat, Metro se intoarce catre piata din Romania. Pe parcursul a aproape
20 de ani, piata din Romania s-a aglomerat in ce priveste numarul de
operatori straini, care au dezvoltat 12 retele moderne de comert ce reunesc
circa 1.600 de magazine cu afaceri de peste 8 miliarde de euro anual.

Cuvinte cheie: servicii, management, canale de distributie, consumator

Bibliografie
http://www.seniorerp.ro/resurse_utile/practicile-din-domeniul-scm/
http://www.seniorerp.ro/resurse_utile/care-sunt-procesele-dintr-un-scm/
https://www.metro.ro/descopera-metro/principii-de-buna-practica
https://www.metro.ro/descopera-metro/povestea-metro-in-romania
https://www.metro.ro/servicii-speciale/intra-in-franciza-ladoipasi-cel-mai-
aproape-de-tine
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MOTIVAREA STUDIULUI STIINTIFIC,
FUNDAMENTUL PENTRU PREGATIREA VIITORILOR
SPECIALISTI

MOCIRAN Stefan Tiberiu

Colegiul Tehnic ,,George Baritiu” Baia Mare
Romania

Abstract: Influenta profesorilor ingineri asupra tinerei generatii cuprinse
in tnvatamantul preuniversitar presupune o interactiune complexa cu elevii
din care nu trebuie sa lipseasca recunoasterea emotiilor, detectarea
impactului acestora asupra comportamentului, inducerea unui nou set de
emotii adecvat scopului de dobandire a cunostintelor, deprinderilor,
atitudinilor. Contactul elevilor cu noile tehnologii ocazionat de proiectul
Erasmus+,Universal Nanotehnology Skills Creation and Motivation
Developement”, ofera profesorilor posibilitatea desfasurdarii unei educatii
nonformale si informale de cea mai bund calitate. In materialul redactat sunt
cuprinse cateva informatii tehnice de actualitate care pot deschide orizonturi
noi si genera curiozitatea elevilor, determinandu-i ca pe langa competentele
pe care trebuie sa le dobandeasca in conformitate cu programele scolare, sd
caute informatii noi din diverse domenii inclusiv nanotehnologia. Este
realizata si o scurtd descriere a unei metode de investigare, de urmarire
comportamentala a elevilor in conformitate cu taxonomia lui Krathwohl.

Cuvinte cheie: Educatie, Nanotehnologie, Nanotuburi, Nanotranzistoare,
Nanomotoare, Nanoboti, Taxonomia lui Krathwohl

Bibliografie:

Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, K.A., Mayer, R.E.,
Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for Learning, Teaching,
and Assessing: A revision of Bloom's Taxonomy of Educational Objectives. New
York: Pearson, Allyn & Bacon
https://www.energies-renouvelables-afrique.com/tag/ouarzazate/
https://www.pcworld.com/article/3085502/components-processors
https://www.ucdavis.edu/news/worlds-first-1000-processor-chip
http://www.nanoscience.com/applications/education/overview/cnt-technology
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3293427/
http://www.worldscientific.com/worldscibooks/10.1142/9018
http://insights.globalspec.com/article/5827/a-closer-look-at-nano-machines
http://electronics360.globalspec.com/article/9185/
http://whatis.techtarget.com/definition/nanotransistor
https://www.techopedia.com/definition/8494/nanobot

13


https://www.energies-renouvelables-afrique.com/tag/ouarzazate/
https://www.pcworld.com/article/3085502/components-processors
https://www.ucdavis.edu/news/worlds-first-1000-processor-chip
http://www.nanoscience.com/applications/education/overview/cnt-technology-overview/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3293427/
http://www.worldscientific.com/worldscibooks/10.1142/9018
http://insights.globalspec.com/article/5827/a-closer-look-at-nano-machines
http://electronics360.globalspec.com/article/9185/
http://whatis.techtarget.com/definition/nanotransistor
https://www.techopedia.com/definition/8494/nanobot

”OLJVA” NEW PRODUCT DEVELOPMENT

ZHUKA KURTI Kamela

“Aleksander Moisiu” University Durres
FASTIP Durres
Albania

Abstract: This paper is a model proposel for a project for a new product
development. The task was to generate ideas and develop a new product
concept which could be successfully marketed and able to generate profits.
The aim of the work is to present and establish the different activities which
has undertaken in order to develop an innovative new product. Following the
market plan steps it is possible to generate the ide, the concept that has been
chosen to be developed further. The work also gives an overview of the
market analysis in order to fully understand the market. Therefore, the focus
has been on the analysis of the market and the environment taking in
consideration the external and internal enviroenment. The execution plan in
order to be successfully for the new product concept, it is presented too. The
paper,it is focused also on marketing communications tools and selection of
distribution channel strategy and pricing/costs strategy for product concept
description. Going green is one of the latest environmental paradigm shifts
that are impacting both the public and private sectors all over the world.

Keywords: life cycle product, product, green product, costs, market

References
Intensive Distribution: Definition, Strategy & Examples". Inevitable Steps.

June 26, 2015. Retrieved February 3, 2016

http://www.isustainableearth.com/green-products/what-is-a-green-
product2s October 1997.

http://www.isustainableearth.com/green-products/the-benefits-of-green-
cleaning-products
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SMART NANO PACKAGING

GULIN Denisa
PUYA KADAR Emese
COSTE Diana

Technical University of Cluj-Napoca
Northern University Center of Baia Mare
Faculty of Sciences
Romania

Absract: In 21st Century a new concept it is known on market
Nanotechnoogy. The new concept can influence the future products, and
involved a new generation of products on a market in a continuouse change.
The Facebook generation, the new customer changes his needs and utilities.
The new nano generation are the bigest provocation for manufactures and
small entrepreneurs. An important vision for nanotechnology following the
Nano standards are oriented on food packaging taking in consideration the
new quailies characteristics. A smart vision can be the new food packaging
with nano-sensor for traceability and monitoring the condition of food

during transport and stoarge.

Keywords: nanotechnology, quality, package, standards

References

Derek Lam (2010), Packaging Applications Using Nanotechnology, San Jose, State
University 2/10/10 , Pdf Retrieved 12 August 2017

izabeth H. Bradley, Mary L. Fennell, Sarah Wood Pallas, Peter Berman, Stephen M.
Shortell, and Leslie Curry (2010) Health Services Research and Global Health, Health
Research and Educational Trust
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http://onlinelibrary.wiley.com/doi/10.1111/j.1475-6773.2011.01349.X/abstract
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BIO-TECHNOLOGY. GREEN PRODUCTS
“Farma Lu”

DAUTAJ Lusenda
“Aleksander Moisiu” University Durres
FASTIP Durres
Albania

Abstract: Modern biotechnology offers innovative products and
technologies for a global market in constant change. To reduce our
environmental footprint, to use less and cleaner energy, and to have safer,
cleaner and more efficient industrial processes, a new bio-technology concept
emerged. Currently, there are biotechnological health care products and
vaccines available to patients, many for previously untreatable diseases.
Millions of farmers around the world also use agricultural biotechnology to
increase yields to prevent damage from insects and pests and reduce the
impact of agriculture on the environment. The future consists of testing and
refining technologies to produce biofuels and chemicals that would help
reduce greenhouse gas emissions. Organic product selection often involves
compromises between multiple environmental effects.

Keywords: green products, bio technology, quality, entreprenurship
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NANO-ENTERPRISE - A FUTURE VISION
FAT Paul

Technical University of Cluj-Napoca
Northern University Center of Baia Mare
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Romania

Abstract: Nanotechnology being a science of the future and a new
technology in the developing world has a strong impact on society as it can
improve people's daily lives and the economy because by creating new
products, and on their sale, new jobs are created. On the one hand, I think
that nanotechnology will not have a high demand on the Romanian market,
especially Baia Mare, because the population of the country and of this
region is not properly informed about the importance and benefits of this
new technology. There is a great deal of people, including among young
people, who have not even heard about this new technology, being poorly
promoted. As a conclusion to all of the above, nanotechnology is an
innovative idea with many advantages and could have an important
contribution to the life of every person who would use this technology, but
limits such as poor promotion or high price hinder the purchase of nano
products.

Keywords: nanotechnology, change management, green products, quality
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SMART ENTREPRENEUR
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Abstract: Entrepreneurship aims to find cost-effective solutions to problems
that may arise. Those who call themselves entrepreneurs follow a certain
lifestyle that revolves around new business. A young entrepreneur is often
motivated to earn more money and engage in more. The road to success -
Entrepreneurship development offers those interested examples of successful
entrepreneurs from us, but also a brief presentation of European programs
or networks that support entrepreneurship. Entrepreneurship creates new
businesses, opens new markets and brings new skills. Entrepreneurship is a
competence that can be learned. You do not have to be born with this ability
to be a successful entrepreneur, but you can become a successful
entrepreneur by learning and engaging skills. As Europe needs as many
entrepreneurs as possible to create new jobs, it is necessary to support this
kind of education in all the countries of the European Union. There is much to
be said about the qualities of an entrepreneur; it is important to note that
regardless of the situation, even if the entrepreneur does not have experience
in this sphere, he has much to learn and work to achieve his proposed goals,
and over time the results will be delayed to appear.

Keywords: entrepreneur, small business, new product, qualities
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NANOTECHNOLOGY FOR FUTURE

PiRLOG Piunita

”George Baritiu” Technical College Baia Mare
Romania

Abstract: The 215t century It is also called manufacturing technology. It is a
multidisciplinary field that combines the great scientific achievements in
physics, chemistry, biology, mathematics and materials science in the
construction of atoms and nanoscale molecules of materials with artificial
intelligence. Nanotechnology is a collective term for technological
developments at nanoscale. The nanometric structures are not only very
small, reaching even to the atomic scale, but they possess some totally unique
and unexpected properties, compared to the same substance taken at the
macroscopic level. The term “nanotechnology” has been evolved around
couple of years. Nanotechnology is actually the technology of building
electronic circuits and devices of size smaller than 100 nanometers. It is
shortened to word “Nanotech”. Almost every industry is using that advanced
technology as they produce a large quantity of products at a very cheap
price. It has opened a new dimension for companies and entrepreneurs. It is
impacting businesses and keeps on introducing new, cheap and improved
products and processes. Nanotechnology gives a full chance to companies to
innovate and enter new market.

Keywords: nanotechnology, evolution, future, management change
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SUSTAINABLE TOURISM VS RESPOSEBLE TOURISM

HYSA Tina
PANO Teodor
SEITAJ Xhulio

DERVISHA Klaudia

“Aleksander Moisiu” University Durres
FASTIP Durres
Albania

Abstract: The pillars of responsible tourism are the same as those of
sustainable tourism- environmental integrity, social justice and economic
development. The major difference between responsible tourism and
sustainable tourism is that in responsible tourism, individuals, organizations
and businesses are asked to take responsibility for their actions and the
impact of their actions. Instead, responsible tourism is considered as a
behavior. This type of sustainable tourism is an approach to tourism, both for
the tourist, the business itself, but also for the locals regardless of destination
or tourist partner. The idea of the work is "EASE" RESORT, it will be the
newest resort in Durres. Located in an unspoilt beach near the city, it will
attract the attention of the citizens of Durres, but not only. Being in front of
the sea and near the hills, it has the potential to become one of the most
beautiful tourist spots in all of Albania. It is very important to do research by
using tools to identify what customers want or need. The questionnaire used
as the research method will provide the necessary data by analyzing the
results and the necessary solutions.

Keywords: sustainable tourism, responseble tourism, survey, target
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NANOTECHNOLOGY AND QUALITY STANDARDS
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Technical University of Cluj-Napoca
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Faculty of Sciences
Romania

Abstract: Nanotechnology as a technology of the future has the ability to
turn many elements into deferred areas such as industry, industrial
processes, and last but not least products that they produce. Last generation
nanomaterials are used in hundreds of products, from cosmetics, clothing,
industrial applications and biomedical products. The benefits of
nanotechnology are enormous for society, but research efforts are under way
to support how to achieve and control and inform consumers about the
threats and risks at work, the health and handling of nanomaterials. There is,
however, a concern in informing and raising awareness among consumers
and manufacturers about the harmonization with international standards
specific to this nanotechnology field. Companies have an obligation to
implement these measures to prevent and protect both staff and consumers.

Keywords: standards, nanomaterials, quality, risk
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GENERATIA ECO- ENERGIA VERDE
BABICI VASCUL Gabriela

Universitatea Tehnica din Cluj-Napoca
Centrul Universitar Nord din Baia Mare
Facultatea de Stiinte
Romania

Abstract: In contextul acestei lucrdri, motivatia alegerii acestui subiect a
fost constientizarea omenirii de faptul ca pentru asigurarea unei bunastari in
societate, trebuie s avem un comportament decent si adecvat chiar ponderat
as putea spune, in privinta consumului de resurse si energie atat noi cat si
copiii nostri printr-o educatie corect facutda, iar mai apoi generatiile
urmatoare sa perpetueze si sa implementeze aceleasi politici, strategii pentru
viitor asigurand prin acestea un pol al educatiei in spiritul dezvoltarii
durabile a tot ceea ce ne inconjoara. Trebuie sa schimbam mentalitatea, sau
mai bine zis sd ne schimbam mentalitatea prin crearea, chiar generarea unor
medii cat mai sandtoase, sigure, trainice pentru un management cat mai
rafinat al calitatii vietii. Astfel promovand folosirea energiilor verzi,
implementdam sau mai bine zis se induce ideea de a crea un mediu normal, cu
o viata cotidiana fireasca, coerentd bazata pe o stransa colaborare intre om
st natura. Natura ne ofera infinit mai mult decat poate omenirea sa profite
pe mai multe segmente dar probabil nu stim sa le manageriem intr-un mod
clar, lizibil fara a trai acele momente de “criza” pe plan mondial, care de fapt
creeaza o sincopa majora in bunul mers al vietii alterand si alte domenii
colaterale generand neajunsuri. In acest sens tratarea acestui subiect vizeazd
folosirea tuturor formelor de energie alternativa, promovarea masurilor de
eficienta energetica iar pe de altad parte este imperios necesara luarea unor
masuri stricte (prin legi,standarde, normative etc.), pentru ca impactul
negativ asupra mediului sa fie cat mai mic, ulterior dacda este cu putinta
redus chiar spre zero pentru o cat mai buna conservare a mediului la nivel
global.

Cuvinte cheie: eco-tehnologii, nanotehnologie, enerige solara
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***Consiliul Concurentei, Aviz referitor la Schema de sprijin privind sistemul
cotelor obligatorii de energie electrica combinat cu tranzactionarea
certificatelor verzi, accesat in 08.04.2016

***Valorificarea resurselor regenerabile de energie pentru producerea energiei
verzi accesat in 08.04.2016

***www.anpm.ro (Ghidul Instrumentelor Structurale, document publicat pe
***www.infoeuropa.ro)

*¥**(www.green-report.ro - Alex Bara) accesat in 18.02.2016
***(www.mmediu.ro - Ministerul Mediului si Gospdaririi Apelor, Oportunitati
de finantare 2006) accesat in 08.03.2016

***(www.responsabilitatesociala.ro - Mihai Toti) accesat in 18.02.2016

*** Adminsitratia fondului de mediu — www.afm.ro accesat in 08.03.2016
***Camera de Comert si Industrie —Ghid parteneriat public privat, Bucuresti
2006) accesat in 08.03.2017

***Catedra de Hidraulica si Masini Hidraulice, an IV, Specializarea “Ingineria
mediului” accesat in 08.03.2016

***Cresterea eficientei energetice si a securitatii furnizarii, in contextul
combaterii schimbarilor climatice accesat in 08.04.2017
***http://ro.wikipedia.org/ accesat in 08.03.2017
***http://solarcenter.ro/blog/energia-solara-cea-mai-ieftina-energie-
verde/#sthash.ExSljzpZ.dpuf// accesat in 14.05.2017

e http://solarcenter.ro/blog/grafice-care-releva-cresterea-productiei-de-
energie-regenerabila/#sthash.OCO3DIRX.dpuf/accesat 14.05.2017

Frx http://solarcenter.ro/blog/grafice-care-releva-cresterea-productiei-de-
energie-regenerabila/

*xx http://www.graiul.ro/2016/01/26/baia-sprie-producator-de-energie-
electrica/

*** http://www.informatia-zilei.ro/mm/locale/primaria-baia-sprie-la-un-pas-
de-a-si-produce-curentul-electric

*xx http://www.graiul.ro/2016/01/26/baia-sprie-producator-de-energie-
electrica/

888 https://ecoprofit.ro/gazon-eolian-acoperis-nanotehnologie-vant-curent-
electric/

Fxrx http://ecoprofit.ro/all-you-need-is-sun-soare-singura-sursa-energie-
solara/
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COMUNITATEA APPEL IN ROMANIA

FILIP Crina

Colegiul National ,,Gheorghe Sincai” Baia Mare
Romania

Abstract: Societatea moderna a devenit dependenta de brand-uri. Atunci
cand vine vorba da marca preferata ne place sa spunem oricui ne asculta cat
de buna este si de ce ne place atat de mult. Brand-urile exercita in vietile
noastre o influentd mai mare decat multi si-ar putea inchipui, sau poate ar fi
dispusi sa recunoascd. Brand-urile sunt sfere de influenta, iar cele mai
atractive dintre acestea inving categoric in competitiile de pe piata. ele fiind
intotdeauna preferate competitorilor. Preturile acestora sunt mai ridicate,
iar daca aceste marci sunt suficient de puternice, cumparatorii lor nu doar
folosesc produsele ci si “propovaduiesc” lumii despre ele. Aceste branduri
vand mai mult si castigd mai mult decat competitorii lor. Iar oare nu acesta
este obiectivul absolut al oricarei afaceri? Actiunea lor nu se rezuma doar la
a influenta in mod decisiv decizia de cumparare, ci ele devin un stil de viata
pentru consumatori care uneori ajung chiar sa se identifice cu brand-ul
respectiv.

Cuvinte cheie: informatie, mesaj, calculator, brand, inovare
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ANALIZA CALITATII SERVICIILOR BANCARE
GIURGIU Gabriela

Universitatea Tehnica din Cluj-Napoca
Centrul Universitar Nord din Baia Mare
Facultatea de Stiinte
Romania

Abstract: Lumea afacerilor devine din ce in ce mai competitiva, iar
profitabilitatea celor implicati in viata economica depinde din ce in ce mai
mult de eficienta operationala a activitatilor specifice desfasurate. Pentru a-
st asigura functionarea in conditii optime, acestia sunt nevoiti sa cunoascd,
sa aplice si sa respecte conditiile si cerintele economiei de piata utilizand cat
mai eficient produsele si serviciile oferite de catre institutiile bancare.
Aceastd lucrare a fost elaboratd pentru a pune in evidentd, produsele si
serviciile prin intermediul carora este posibild integrarea eficienta si
operativd a activitdtilor financiar-bancare in cadrul economiei. In ultimii ani
asistam la o adevarata revolutie in domeniul financiar bancar, datorita
dezvoltarii rapide a informaticii si telecomunicatiilor, in ceea ce priveste
sistemul de transfer al valorii de la cei ce detin fonduri catre cei ce au nevoie
de fonduri prin trecerea de la instrumentele de plata pe suport hartie la
instrumentele pe suport electronic si de la operatiunile la ghiseu la transferul
electronic de fonduri la distanta. Toate aceste transformari conduc la
realizarea dezideratului mediului de afaceri ca tranzactiile financiar-bancare
sa se realizeze simultan cu cele economice iar transferurile de fonduri sa se
faca in timp real adica odata cu primirea instructiunilor necesare de catre
banca.

Cuvinte cheie: mediu de afaceri, consumator, calitate
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COMPORTAMENTUL CONSUMATORULUI LA VIVO!
BAITA MARE

GROSAN Denisa

Universitatea Tehnica din Cluj-Napoca
Centrul Universitar Nord din Baia Mare
Facultatea de Stiinte
Romania

Abstract: Managementul eficient al activitdtii de marketing in firme
presupune disponibilitatea si utilizarea informatiilor si a datelor despre:
cerere, clienti, concurenti, intermediari si alti factori care actioneaza la
nivelul pietei, precum si despre propria organizatie. Fluxul bogat si continuu
de date, purtatoare de informatii, absolut necesare deciziilor de marketing
sunt de neconceput in conducerea activitdtilor intr-o organizatie precum si
rezolvarea problemelor. Consumatorii iau multe decizii de cumpdrare in
fiecare zi. Majoritatea firmelor de succes studiaza foarte detaliat aceste
decizii de cumpdrare ale consumatorului pentru a vedea ce cumpara, cum st
cat, cand si de ce cumparad. Cele mai multe firme pe piata sunt hotarate sa
edifice legaturi mai stranse si mai de durata cu clientii lor. Aceasta abordare
este denumitd ca fiind managementul relatiilor cu clientii si reprezinta
procesul de gestionare a unor informatii detaliate despre clientii individuali
si de exploatare atenta a tuturor punctelor de contact cu clientul in scopul
maximizarii fidelitdtii.

Cuvinte cheie: consumator, fidelitate, calitate, management
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Abstract: In sistemul de productie traditional, produsele sunt trimise spre
productie la niveluri determinate de planificari de multe ori inexacte. Aceste
niveluri depdasesc frecvent cererea, avand ca rezultat obtinerea unor cantitati
inutile de stocuri finite. In centrul strategiei Lean Manufacturing sta
productia Pull in care produsul este tras pe parcursul procesului de productie
in ritmul impus de cererea clientului. In acest tip de productie produsele finite
se realizeaza printr-o serie de stocuri tampon tactice, care confera control
asupra stocului de productie neterminatd. In cadrul acestei lucrdri am
realizat un studiu de caz folosind o metoda inovativa de optimizare a
productiei, si anume metoda kanban. Metoda Kanban reprezinta un sistem
continuu de alimentare cu componente a posturilor de lucru astfel incat
muncitorii sa aibe ceea ce le trebuie, unde trebuie si cand trebuie. Kanban
este considerat ca un element central al Lean manufacturing si probabil este
cel mai utilizat sistem de cerere. O cerintd a functiondrii Kanban-ului este ca
oamenii sd lucreze in echipd. In acest caz, se poate discuta despre
operativitatea si productivitatea angajatilor. Studiul de caz s-a efectuat in
cadrul companiei care se evidentiazd pe piata de specialitate din intreaga
lume, prin calitatea produselor oferite, politica si codul de etica promovat,
dar si prin parteneriate sustenabile si de succes.
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CICLUL DE VIATA AL PRODUSULUI — ELEMENT
ESENTIAL AL POLITICII DE PRODUS
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Abstract: Lansarea de produse noi care sd cunoasca succes pe piatd
constituie o permanenta provocare pentru managementul afacerilor in
firmele inovatoare moderne. In consecintd, ca formd a creativitdtii umane
inovarea inseamna, inainte de toate, schimbare. Ultima jumatate a secolului
a fost marcatd, in studiul inovarii, de doua tendinte doar aparent
contradictorii: intensificarea abordarilor dintr-o perspectiva specializata
(tehnica, economica dar si psihologica, sociologica si, mai nou, manageriala
st de marketing), pe de o parte, si accentuarea demersurilor interdisciplinare
in domeniu, vizand managementul interfetelor specifice care se instituie, de
naturda sa confere sinergia ansamblului de activitati inovationale la nivelul
intreprinderii, pe de alta parte.Prezenta lucrare isi propune sd analizeze o
serie de aspecte ale lansarii pe piata a produselor noi, problema privita atat
din perspectiva procesului inovational cat si ca parte a ciclului de viata
comercial al produsului.

Cuvinte cheie: inovare, creatie, strategie, lansare produs
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CARACTERUL SISTEMIC AL CALITATII
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Abstract: Neadaptarea la cerintele pietei conduce la eliminarea rapida a
organizatiilor neperformante, acesta fiind de fapt mecanismul concurential
prin care piata determina progresul general. Cresterea concurentei,respectiv
ingustarea pietei, a condus, pe plan general la asteptari din partea clientilor
din ce in ce mai stringente privind calitatea produselor. Pentru a fi
competitivi si pentru a mentine o buna performanta economicad, organizatiile
/ furnizorii trebuie sa utilizeze sisteme cat mai eficiente pentru a realiza
produse si servicii la un inalt standard de calitate. Preocuparea pentru
calitate a condus pe plan international la dezvoltarea de standarde si de
ghiduri pentru sistemele calitatii care completeaza conditiile relevante
referitoare la produse si servicii incluse in specificatiile tehnice. Pe plan
european au fost elaborate standardele din familia ISO 9000 destinate sa
asigure un nucleu generic de reglementare referitoare la sistemele calitatii
aplicabile unor sectoare industriale sau economice diverse. Noua erad Eco-
verde , a impus noi orientari pe piata mondiala paralel cu criza economica
care afecteaza ambele segmente-producator-consumator.
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QUALITY ANALYSIS OF BANKING SERVICES
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ABSTRACT: The Bank is the institution that mobilizes the available money,
finances and credits individuals and legal entities, organizes and carries out
the payments and payments in the framework of the national economy and
in relations with the other states in order to obtain profit. The banking
system in Romania is structured on two levels, namely a banking center and
financial institutions, which by law have been granted the status of banks.
The key point in the relationship between the bank and the client is the
satisfaction of the clients' wishes and a good communication with them.
Developing a customer-bank relationship involves a number of experiences
that will shape their future behavior towards the bank. A pleasant experience
will positively influence the degree of loyalty to the bank as well as the
tendency to buy again and recommend the bank unit to other potential
clients, which will benefit both the clients and the banking institution and will
keep the balance in it branch of the economy. The research activity, after
finishing, will give me a perspective on a practical situation. However, it will
also indicate how to address banks' marketing problems in terms of customer
satisfaction. In addition, it will serve as a reference source for similar
research in the future.

Keywords: survey, target, services, consumer satisfaction
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IDENTIFICARE A GRADULUI DE SATISFACTIE AL
CLIENTILOR IN DOMENIUL TURISMULUI

SABAU Iudita
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Abstract: Studiul calitdatii unei firme se poate realiza prin determinarea
gradului de satifactie a clientilor care au apelat la serviciile firmei respective.
Determinarea gradului de satisfactie ca indicator al calitatii serviciilor
oferite de Agentia de turism Mara International Tour s-a realizat prin
utilizarea unor instrumente clasice respectiv a fisei de inregistrare (
chestionar) fisa de identificare a gradului de satisfactie a clientilor si de
determinare a factorilor calitativi ai serviciilor prestate de agentie si
interpretarea datelor statistice prin intermediul histogramelor. Esantionul a
fost aleator format din 90 de persoane selectionate din orasul Baia Mare,
care au raspuns la intrebarile chestionarului formulat pentru serviciile
oferite de agentia Mara International. Chestionarul a fost alcatuit din 4 parti
astfel incat sa se poata realiza o radiografie a activitatii agentiei si sa se
obtina toate informatiile necesare studiului propus

Cuvinte cheie: calitate, servicii tursitice, esantion, chestionar
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TIMPUL LIBER
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Abstract: Timpul liber este hobby-ul de baza al tututuror persoanelor care
cunosc prea bine notiunea infioratoare de "serviciu". Muzica, filmele, piesele
de teatru, pescuitul, noptile petrecute in cluburi sau plimbarile sunt doar
cateva activitati care ne delecteazd in orele pe care le petrecem in afara
serviciului sau a scolii, un "loc de munca" pentru cei mici. Multe persoane
prefera locurile zgomotoase si aglomerate, pentru ca acestea dau senzatia de
"petrecerea anului”, de acel moment pe care nu-l traiesti in fiecare zi si asta
te face sa te simti special. Odihna activa este un timp esential pentru
pdastrarea sanatatii fizice si psihice. Tinerii au nevoie de timp liber pe care
sa-l petreaca alaturi de prieteni sau familie, relaxandu-se, schimband idei,
discutand, distrandu-se in mod creativ. Dar, in acelasi timp, trebuie sa invete
cum sa-si gaseasca activitati sanatoase, legale si educative pentru timpul lor
liber

Cuvinte cheie: timp liber, hobby, teatru, muzica, film, sport, lectura,
concedii, vacante, esantion, chestionar.
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Abstract: Primele atestari privind Politia Romana dateaza din vremea lui
Neagoe Basarab sau a lui Mihai Viteazu (crearea institutiei agiei), continud
cu domnia lui Mihai Sutzu (organizarea pazei Capitalei, emiterea primelor
acte de identitate si reglementarea portului armelor) iar din 1806, organele
de paza si ordine din Capitald primesc denumirea genericd de POLITIE. In
1821, Tudor Vladimirescu acorda scutiri de taxe si impozite celor insarcinati
sa mentina ordinea publica si sd apere proprietatea cetatenilor, iar in 1831,
prin Regulamentele organice, atributiile politiei sunt extinse. In timpul
Revolutiei de la 1848 are loc reorganizarea politiei, prin aparitia institutiei
sefului politiei Capitalei cdruia i se subordoneazd Guardia municipald. In
esentd, responsabilitatea sociald a Politiei Romdane reprezinta angajamentul
continuu pe care politistii si-l asuma fata de societate, de a avea o conduita
etica si de a proteja interesele cetdtenilor in conditii de echilibru intre
drepturile acestora si interesele autoritdtilor publice. In exercitarea
atributiilor de serviciu politistul beneficiaza de protectie speciala, in conditiile
legii.

Cuvinte cheie: esantion, chestionar, securitate, protectie, cetdtean.
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Abstract: In sistemul de sdndtate apar in mod continuu factori perturbatori
externi si interni care induc un impact negativ. Aceste influente sunt
generate de mai multe cauze: tehnologii medicale neperformante, servicii de
sandatate neperformante sau ineficiente; variatiile mari ale performantei
practicii medicale si ale rezultatelor acesteia in diversele spitale, accesul
inegal la serviciile de sandatate; insatisfactia pacientilor fata de serviciile
primite si cresterea timpului de asteptare pentru primirea serviciilor de
sanatate. Calitatea serviciilor medicale constituie o prioritate pentru
furnizorii de servicii de sandatate, manageri si pacienti. Preocupati in mod
constant de calitatea si evolutia relatiei cu pacientii care beneficiaza de
serviciile unitatii medicale, am conceput acest chestionar in scopul de a
aduna informatii care sd ne permitda o evaluare cat mai obiectiva a gradului
de satisfactie a pacientilor nostri.
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